AUTHORITY
OPTIMIZED CONTENT
SHAREABLE CONTENT
ENGAGING CONTENT
GOOGLE AUTHORSHIP

PAID MEDIA

FACEBOOK SPONSDRED POSTS
SPFOMNSORED TWEETS

TWITTER CARDS n-.”-.q»-u-u‘u.-...:--.'-'.'t.",'.f.','.'!l__ B —. - ",

FAN ACQUISITION
LEAD GENERATION
OUTBRAIN

INCENTIVE

AFFILIATE

BRAND AMBASSADORS
SPONSORED CONTENT
MATIVE ADVERTISING

CREATE FROM EXPERTS
EMPLOYEE STORIES
CUSTOMER STORIES

USER-GENERATED CONTENT

ERAND JOURNALISM
WEEINARS, VIDEOS & PODCASTS

Step 7: Plan PR Tactics

PUBLICITY

MEDIA RELATIONS
BLOGGER RELATIONS
INVESTOR RELATIONS
INFLUENCER RELATIONS

EARNED

MEDIA INFLUENCER ENGAGEMENT

e e RESPONSE TO DETRACTORS
DETRACTORS TURNED TO LOYALISTS
LOYALISTS TURNED TO ADVOCATES

... | PARTNERSHIPS

] CHARITY TIE-INS
COMMUNITY SERVICE
CO-BRANDING

SHARED

MEDIA

SOCIAL MEDIA

FACEBOOK
TWITTER
LINKED-IN
YOU TUBE
PINTEREST
INSTAGRAM
VIME
GOOGLE+

CONTENT

REVIEWS

'nggﬁ %Boﬁle ,-’H/le {E{O N AnewstIp

Free resources



